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BOB MILLER 
Chairman and CEO 

A L B E R T S O N S  C O M P A N I E S   
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Associated Taxpayers of Idaho  

Boise ID 

WHY IDAHO 
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A L B E R T S O N S  –  I D A H O ’ S  G R O C E R Y  S T O R E  
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J O E  A L B E R T S O N ’ S  P H I L O S O P H Y  



 5 ATI Miller– November 2016 

O U R  C O R E  P R I N C I P L E S   

Full, Fresh, Friendly, 
Clean 

We run really 
GREAT STORES 

Local, Fresh, Engaged  

The neighborhood’s 
FAVORITE SUPERMARKET 

Employees and 
Customers  

We’re about  
OUR PEOPLE 

Relationships and Trust 

We’re about  
OUR COMMUNITIES 
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M E R G E R S ,  A C Q U I S I T I O N S  &  C H A N G E  1 9 9 8  –  2 0 0 5  

 1998 – Albertson’s, Inc. (990+ stores) announces the acquisition of American Stores 
Company (1500+ stores) 

 1999 – American Stores Company and Albertsons merge, making one of the largest 
supermarket chains in the country 

 2001 – Lawrence R. Johnston is named to succeed Gary Michael as Chief Executive 
Officer of Albertsons 

 2004 – Albertsons acquires Shaw’s Supermarkets 

 2005 – Albertsons announces that it is seeking potential buyers 
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“ “ 
M E R G E R S ,  A C Q U I S I T I O N S  &  C H A N G E  –  2 0 0 6   

 January 2006 

– Albertson’s Inc. accepts 
offer from SuperValu for 
1,110 stores; and from 
CVS for 700+ standalone 
drugstores; and 
Albertson’s LLC for the 
remaining 661 stores, 
backed by Cerberus 
Capital Management. 

 June 2006 – Albertson’s 
LLC begins  

 

When we started in 2006, we knew that 
we had two years to prove that offering 
customers fair prices and great service at 
well-run stores would bring them back. 
We relentlessly kept our focus on our 
stores and customers. Nearly everyone 
dismissed us, but we worked hard, kept it 
simple and we were successful. It worked 
for Joe in 1939, it’s working for us today, 
and it has created a solid foundation for 
the future of Albertsons. 
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2 0 0 6  F O O T P R I N T  

5 divisions 

521 stores 

7 Distribution Centers 

NORTHERN 

CALIFORNIA 

(131) 

ROCKY 

MOUNTAIN 

(61) 

SOUTHWEST 

(81) 

DALLAS-FORTH WORTH 

(158) FLORIDA 

(96) 
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W H Y  I D A H O  

http://mentalfloss.com/article/56315/most-famous-brand-every-state 

The Corporate States of America 
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2 0 0 6  F O O T P R I N T  

NORTHERN 

CALIFORNIA 

(131) 

ROCKY 

MOUNTAIN 

(61) 

SOUTHWEST 

(81) 

DALLAS-FORTH WORTH 

(158) FLORIDA 

(96) 

5 divisions 

521 stores 

7 Distribution Centers 
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2 0 0 7  –  H O N I N G  O U R  C O R E  

ROCKY MOUNTAIN 

(46) 

SOUTHWEST 

(87) 

DALLAS-FORTH WORTH 

(115) FLORIDA 

(93) 

4 divisions 

341 stores 

4 Distribution Centers 
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2 0 1 2  –  1 9 2  S T O R E S  A C R O S S  8  S T A T E S  

SOUTHWEST 

(97) 

DALLAS-FORTH WORTH 

(95) 
2 divisions 

192 stores 

1 Distribution Center 
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2 0 1 3  –  B R I N G I N G  T H E  S T O R E S  B A C K  T O G E T H E R  

SO CAL 

(181) 

INTERMOUNTAIN 

(93) 

SOUTHWEST 

(122) 

UNITED 

(51) 

FLORIDA 

(96) 

NORTHWEST 

(103) 

JEWEL-OSCO 

(180) 

SOUTHERN 

(86) 

ACME 

(112) 

SHAW’S 

(155) 

10 divisions 

1,129 stores 

12 Distribution Centers 
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A C M E  M A R K E T S  

 Founded in 1891 

 112 stores 

 12,000 employees – and we needed 
them on our side again 

 

#1 Supermarket 

 

#1 Retailer 

 

#22 Large Employer 
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M A R C H  2 0 1 4  
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C O N T I N U E D  G R O W T H  

Paul’s Markets | 4 New Stores 

A&P | 71 New Stores Haggen | 29 New Stores 

Lawrence Bros | 7 New Stores 
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A L B E R T S O N S  C O M P A N I E S  T O D A Y  

(Division store counts subject to change) 
Counts as of 11/18/16 

SO CAL 

(351) 

INTERMOUNTAIN 

(88) 

SOUTHWEST 

(219) 
UNITED 

(73) 

EASTERN 

(123) 

PORTLAND 

(144) 

JEWEL-OSCO 

(186) 

ACME 

(179) 

SHAW’S 

(154) 

SEATTLE 

(226) 

HAGGEN 

(15) 

NOR CAL 

(275) 

SOUTHERN 

(104) 

HOUSTON 

(61) 

DENVER 

(130) 

15 divisions 

2,325 stores 

30 Distribution Centers 
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2,626 

2,325 

1,294 1,109 

790 

340 
209 201 

766 

T H I N K I N G  B I G  

1 

2,060 
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A C T I N G  L O C A L   
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O U R  C O M B I N E D  H I S T O R Y  

1945 1948 1950 1966 1970 1985 

71 68 66 50 46 30 

1860 1891 1899 1906 1915 1915 1916 1926 1933 1939 1942 

156 125 117 110 101 101   100  90 83 77 74 



 21 ATI Miller– November 2016 

O U R  C U S T O M E R S  V O T E  E V E R Y  D A Y  T H E Y  S H O P  

Overall CSI 

83.5% 

85.1% 
85.5% 

86.4% 87.0% 

Q2-2015 Q3-2015 Q4-2015 Q1-2016 Q2-2016

76.0% 

78.5% 
79.6% 

81.0% 81.2% 
80.0% 

82.3% 
83.3% 

85.1% 85.7% 

88.4% 
89.8% 90.3% 

91.1% 91.5% 

82.3% 

84.8% 
85.7% 

87.1% 87.7% 

Q2-2015 Q3-2015 Q4-2015 Q1-2016 Q2-2016

Full Fresh Friendly Clean
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C O N S U M E R  F O O D  P R I C E  I N D E X  T R E N D S  

Average inflation rate of 2.2% from 2008 - 2016, consistent with the grocery retail industry 
long-term inflation rate of 2.0-2.5%  

Inflation 

Food at 

Home Cereals

Meat / 

Poultry / 

Fish / Eggs Dairy

Fruits / 

Veg Beverages

Q1 2013 1.1% 0.9% 1.2% (0.4%) 4.4% (0.4%)

Q2 2013 0.9% 1.6% 2.1% 0.4% 1.1% (0.9%)

Q3 2013 1.0% 1.6% 2.9% 0.7% 2.9% (1.8%)

Q4 2013 0.4% 0.5% 3.0% (0.6%) (0.2%) (1.5%)

Q1 2014 1.4% 0.4% 5.2% 2.3% 0.7% (1.7%)

Q2 2014 2.5% (0.3%) 7.5% 4.0% 3.0% (1.0%)

Q3 2014 3.2% (0.1%) 9.3% 4.8% 0.8% 0.2%

Q4 2014 3.7% 0.6% 9.2% 5.2% 3.2% 0.7%

Q1 2015 2.0% 1.2% 6.1% 0.7% (1.0%) 1.3%

Q2 2015 1.0% 1.3% 3.3% (2.1%) (2.1%) 1.3%

Q3 2015 0.7% 1.1% 0.9% (2.4%) 0.6% 1.2%

Q4 2015 (0.5%) 1.0% (2.2%) (4.0%) 0.6% 0.3%

Q1 2016 (0.5%) (0.2%) (3.6%) (2.8%) 2.9% 0.3%

Q2 2016 (1.3%) (0.4%) (5.1%) (2.2%) 1.3% (0.5%)

April 2016 (0.3%) 0.2% (3.1%) (2.0%) 2.1% 0.2%

May 2016 (0.7%) (0.2%) (3.1%) (2.2%) 1.0% 0.2%

June 2016 (1.3%) (0.4%) (5.1%) (2.2%) 1.3% (0.5%)

July 2016 (1.6%) (0.8%) (5.6%) (3.1%) 1.4% (0.5%)

Aug 2016 (1.9%) (0.7%) (6.5%) (2.4%) 0.3% 0.6%

Retail Inflation / (Deflation) (%)
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“The U.S. is on track this year to post the longest stretch 
of falling food prices in more than 50 years…Economists 
and food analysts say the supermarket price declines 
could last at least through year-end.” 

- WSJ, 29-Aug-2016 

“3Q16 looking like the toughest quarter… Food at home 
CPI, released today, showed deflation ticked down to 
1.9% in August vs. -1.6% in July, a 30 bps sequential 
deterioration, consistent with the 30 bps downtick from 
June to July.” 

- Goldman Sachs, 16-Sep-2016 

Source:  U.S. Bureau of Labor Statistics 
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I N N O V A T I O N  

*Annually 
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Innovation Video 
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just for U is a savings program with digital coupons and personalized deals that are available 
on the just for U app  

 

Safeway Website Safeway App Albertsons App 
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H O M E  D E L I V E R Y  

Albertsons Grocery 
Home Delivery:  

Straight to Your Kitchen! 
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H O W  H O M E  D E L I V E R Y  W O R K S  

Order is passed down to pick store for picking  
(4 a.m. for AM orders and 9:30 a.m. for PM orders) 

Trucks leave pick stores at 
9 a.m. with AM orders and 
4 p.m. with PM orders 

Order delivered directly to 
our customer’s kitchen 

Customer places order on computer or mobile app 

Scan Barcodes 

Add items quickly to 
your cart with mobile 
app “scan” feature 

1 

3 

2 

4 Voice of the Customer 5-QTR average 5 

Customer 

Rating 

(5 stars = Best) 

Overall 

experience 

Available 

delivery times 

Ease of using 

the website 

Score 

4-5 Stars 87% 86% 83% 
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A G G R E S S I V E  E - C O M M E R C E  E X P A N S I O N  

5x  

In-Store 

Basket 

+$12.21 
In-Store Customer Spend  

after Using Delivery 

62% 38% 
Did Not Shop 

In-Store 
Prior 

Existing 
In-Store 

Customers 

2015 

2017 

2016 

8 of 10 Top US Markets 
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O W N  B R A N D S  

Signature Family of Brands  Strong brands that resonate  
I n n o v a t i o n  –  Qu a l i t y  –  P a c k a g i n g  –  V a l u e   
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Idaho Proud Commercial  


